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BACKGROUND 

The Irish Bowls Federation (IBF) is a federated organisation incorporating the 4 

bowling governing bodies in Ireland namely: 

1. The Irish Bowling Association (IBA) – Men’s Outdoors 

2. The Association of Irish Indoor Bowling (AIIB) – Men’s Indoors 

3. The Irish Women’s Indoor Bowling Association (IWIBA) - Women’s Indoors 

4. The Irish Women’s Bowling Association (IWBA) – Women’s Outdoor’s 

 

 

This organisation was set up in late 2013 with the primary aim of developing all 

disciplines of the sport of bowls in Northern Ireland. 

PURPOSE 

The purpose of this strategy is to develop a plan for the advancement of the sport of 

bowls in Northern Ireland. The strategy explores plans to attract players of all ages to 

the sport, raising our profile and looks at how the funding of the sport can be 

advanced along with development of the coaching support and continued success in 

International and World events. 
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VISION 

‘The Sport for All’ & Northern Ireland recognised as a leading nation in the sport of 

bowls. 

To help us achieve our vision of Bowls - we have identified five key strategic 

objectives and these are outlined within this document. Bowls plays such an 

important role in our local communities and we look forward to tackling the 

challenges and opportunities facing our sport over the next four years.  

MISSION 

The Irish Bowls Federation aims to promote, foster and develop the game of bowls in 

Northern Ireland and to consistently achieve medals at Major Junior and Senior 

Games/ including British, European, Commonwealth, and World Championships. 

 

VALUES  

The Irish Bowls Federation has the following key values embedded and need 

to be continually reinforced in everything we do: - 

Leadership & Governance – Implement all the sport principles of good governance. 

National unity through collaborative governance, leadership, management and 

administration. 

Equality – Promotion of Bowls as a sport which can be played across all age groups 

and all disabilities. Create a sense of community through Bowls. 

Participation - To ensure more people are playing bowls through promotion and 

opportunities to try the sport. 

High Performance – Ensuring Northern Ireland continues to be successful at the 

highest levels in our sport. 

Communication – To build the sport of bowls and increase the brand identity with the 

aid of sponsors and through a stronger digital and social networking presence. 

Respect & Diversity – Demonstrated through the creation of a positive feeling to the 

sport of bowls and the increasingly diverse range of individuals associated with the 

sport as participants and volunteers. 

 



 4 

 

STRATEGIC GOALS  

1. Develop and deliver IBF marketing and communication functions. 
 
Target: Develop a Marketing and Communications Strategy.  

Target: Increased public perception of bowls as a ‘Sport for All’. 

2. Income generation. 
 
Target: Explore ways of increasing income to the sport of bowls within NI - 

outside of the 'Public Purse'. 

3. Increased quality and quantity of talented bowlers from Northern 
Ireland. 
 
Target: To expand the development programme for schools, youth and 
players exiting from other sports by 2021. 
 
Target: Develop Talent within NI. 
 
Target: Club Development. 
 

4. Increased quality and quantity of coaches/umpires. 
 
Target: Increase the number of Tutors. 

Target: Double the total amount of qualified coaches.  
 
Target: Ensure that bowls in NI has a fit for purpose structure and systems for 
coaching at all levels. 
 
Target: Increase number of umpires in IBUA. 
 

5. Continued International Competition Success. 
 
Target: High Performance of elite athletes. 
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STRATEGIC OBJECTIVE 1 

 

 

 

 
 
 

Strategic
Objective

• Develop and deliver IBF 
marketing and communication 
functions

Targets

Develop a Marketing and Communication strategy.

Increased public perception of bowls as a 'sport for      
all'.

Actions

Appoint a Marketing and Communication Officer.

Develop a means of communicating effectively to    
membership.

Development and implementation of a 'Brand'     
Strategy.
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The game of bowls has many positive attributes in that it can be played by all ages, 
genders and abilities and all can play and enjoy the game together.  There are 
facilities available for play from morning through to late evening and with the change 
of season’s options to play both indoor and outdoor.  It is a sport that can be played 
by families and friends and many facilities have social clubs for those people who 
just wish to socialise. 
 
There is also the competitive nature of the game for the more advanced bowlers, 
league competitions, national championships and International Selection leading to 
European, Commonwealth Games and World Championships participation.   
  
The IBF will engage the local community and encourage people to take up the game 
of bowls. Bowls can be enjoyed both socially and competitively, whether at a local or 
at an elite level. The IBF are focused on increasing participation within the sport.  
 
The IBF will appoint an officer who will have a dual role, their remit will be to develop 
and implement a Marketing and Communications Strategy and to explore sources of 
Income Generation. This person will be expected to implement this Strategy and 
work with National Governing Bodies and clubs to assist and provide advice on 
funding opportunities. 
 
Target:  Develop a Marketing and Communications strategy 
 
Through developing and implementing an effective marketing and communication 
strategy, the IBF will raise the profile of the game of bowls throughout Northern 
Ireland. This strategy would be implemented throughout all the National Governing 
Bodies and success monitored for effectiveness. 
 
Action 1:  Appoint a Marketing and Communications Officer:   
 
Appoint someone with strong marketing and communication skills to lead in the 
development of a Marketing and Communications Strategy.  This person would be 
tasked with promoting the IBF and bowls in general to a much wider audience using 
all available media opportunities. This person would also be challenged to identify  
additional revenue streams for the sport (see Strategic Objective 2). 
 
One of the key requirements of this post would be liaising with the local press and 
ensuring that the many successes of bowlers from Northern Ireland at National, 
International and World level are properly highlighted within the local media to 
demonstrate the opportunities for travel and competition available within bowls in 
order to help encourage new members into the sport. 
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Action 2:  Develop means of Communicating Effectively to Membership: 
 
The IBF recognise the importance of regular and effective communication to the 
member clubs and in order to progress this they will: 
 

• Identify key channels of communicating information to members.  

• Make full and effective use of Governing Body websites. 

• Fully utilise social media as appropriate. 

• Produce templates for member clubs to aid with promotion/open days. 

• Case studies highlighting ‘best practice’ published on website. 

• Develop an appropriate database of members.  

• Provide Advice on governance and policy templates for the use of member 
clubs to help ensure efficient management and operations. 

• Creating a ‘club forum’ to help provide a mechanism for constructive 
feedback. 

 
Target:  Increased public perception of bowls as a ‘sport for all’ 
 
The current perception of bowls is that it is a game for the more mature sportsperson 

and with the development of this strategy the IBF will aim to make it clear that bowls 

is a ‘sport for all’ when it comes to age, gender and abilities/disabilities. 

Action 1:  Development and implementation of a ‘Brand’ Strategy  

The IBF will closely examine how the sport of bowls is currently perceived. Develop 

a strategy to create a ‘brand’ that is more appealing to a wider audience. Target 

groups will be, for example, under 25, 30-45 (talent transfer age group) and 55+. 

The implementation of this will include: 

• Emphasising the ‘sport for all’ ethos. 

• Highlighting the schools programme. 

• Youth Development Squads. 

• Regional Academies. 

• Talent transfer days. 

• Try Bowls for the over 55’s. 

• Promotional items. 

• Identify who the under - represented groups, if any, within the sport. 

• The Development of a ‘Bowls Ambassador’ Initiative. 

• Identify, recognise and market celebrity bowlers. 
 

The IBF recognise the need to attract sponsors and funding revenue by building 

brand value. Potential additional funding and sponsorship partners require reliable 

information and our brand must deliver sufficient value to meet all stakeholder 

needs. 
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STRATEGIC OBJECTIVE 2 

 

 

Strategic
Objective

• Income generation

Targets

Explore ways of increasing income to the sport of 
bowls within NI - outside of the 'Public Purse'

Actions

Appoint a Marketing/Communications Officer

Conduct a Review of the IBF Executive Board
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Target: To explore ways of increasing income to the sport of Bowls within NI – 

outside of the ‘public purse’. 

The IBF recognise the high importance of continuing to explore ways of increasing 

income to the sport of bowls within NI which is outside of the ‘public purse’. It is 

important that the sport of bowls has strategies in place to become more self funding 

and self sustaining and have identified alternatives to public funding. The IBF have 

identified this as a priority development area.  

In order to progress this key objective, the IBF will implement the following: 

1. Increased knowledge of other ‘funding’ streams. 
2. Identify grant opportunities and lead on the application process with clubs.  
3. Identify and implement a Sponsorship plan, which will highlight the benefits on 

offer to potential sponsors and will include the development of full sponsorship 
packages for key events.  

4. Creation of advertising policies and the attraction of commercial partners.  
5. Develop a ‘merchandising’ programme’. 
6. Improved links with Sport Development Officers (SDO’s)/ local authorities with 

regard to grant opportunities for clubs. 
7. Promotion of funding opportunities via website for the information of clubs.  

 

Action 1 – Appoint a Marketing/ Communications Officer 

The appointment of Marketing/ Communications Officer (linking to Strategic objective 

1) will have a critical role to play in helping to deliver the key priority areas referred to 

above.  

Action 2 – Conduct a review of the IBF Executive Board 

The IBF recognise that leadership and new capabilities will be required to underpin 

our long term plans and future success.  

As a priority the IBF Executive Board will undertake a ‘skills audit’ to help identify 

potential gaps in terms of expertise. The Board will review the results and, if 

required, will selectively target personnel to help add necessary expertise to the 

board. This proactive approach will help identify any ‘skills gaps’ and demonstrates 

the IBF’s determination to keep the sport of bowls moving progressively forward in 

Northern Ireland and become a more effective organisation.  

Furthermore, the IBF Executive Board recognises the importance of succession 

planning to ensure that new officers have a working knowledge of key roles. The 

implementation of ‘shadow’ roles will help deliver a smooth transition between post 

holders.  
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STRATEGIC OBJECTIVE 3 

 

 

 

 

 

Strategic
Objective

• Increased quantity and 
quality of talented bowlers 
from Northern Ireland

Targets

To expand the development programme for 
schools, youth and players exiting from other 
sports by 2021.

Develop Talent within NI

Club Development 

Actions

Expansion of schools/ youth programme

Talent Transfer Initiative

A Talent Pathway to be formalised

To develop standardised traits/ talent profile

Expand our work with clubs in order to promote   
development and sustainability.
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A key priority development area for the IBF is to increase membership and 

participation rates at all levels. Since the recruitment of two part-time development 

officers in January 2015 a number of quality initiatives have been delivered including;  

• A school’s programme utilising ‘New Age’ bowls with a total of 25 schools (11 
secondary and 14 primary) taking part, involving an average of 4 sessions 
with one or more classes in the school and then a session at a local outdoor 
club or indoor stadium. In the region of 1000 pupils have been involved.  Links 
to local bowling clubs have been established. 

• Working in partnership with clubs and local council Sports Development 
Officers to develop club development plans and promote the Clubmark 
Accreditation Scheme. 

• Working with Clubs regarding the organising and promotion of ‘Open days, 
resulting in new members for the clubs. 

• An Introductory Coach Course has also been developed and delivered to 2 
groups of ‘Active Community Coaches’ to enable them to utilise ‘New Age’ 
bowls within schools. 

• The IBF website has been established and is being well used to communicate 
information out to bowling clubs and their members.  There is a section for 
‘Club Development’ and this includes best practice, case studies and 
templates as an aid to clubs. 

• A Youth Development Squad was also held over a period of 8 weeks with 
male and female talented bowlers in the Under 18 and Under 25 categories 
being given mentoring and coaching to improve their skills. 

• Summer Schemes have also been successfully held linking with local SDO’s 
and leisure centres throughout NI. 

 
It has been identified that bowls is a sport that is reliant on its membership and 
performance players from predominately the 35+ age bracket, with a low percentage 
of its membership coming from the under 35’s. This puts an increased pressure on 
the sport due to the limited quantity of bowlers within the talent pool. 
 

Target: To expand the development programme for schools, youth and players 

exiting from other sports by 2021 

The IBF have identified that in order to improve and increase their talent pool they 
have to broaden and deepen their talent base.  
 
The IBF will continue to develop innovative ways to increase membership and 
participation rates at all levels, with particular emphasis on identifying bowlers within 
schools, under 25 ages and players transferring in from other sports. 
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Action 1 – Expansion of Schools/ Youth Programme. 
 
A key area of weakness within bowls, across all the constituent organisations, is the 
limited amount of junior/ youth participation happening within the sport, this is 
reflected in the low membership numbers from players aged under25. 
 
The IBF have identified this as a priority development area. In order to address this 
weakness, the IBF will implement the following. 
 

1. The appointment of a Full-Time Talent Development Officer. It is important 
that this resource is effectively developed, retained and expanded.  

2. The expansion of our school’s programme using introductory taster sessions 
to promote the sport throughout Northern Ireland using a collaborative 
partnership type approach involving local clubs and councils.  

3. The training of school teachers and community coaches in New Age Bowls 
using a newly developed introductory bowls course. 

4. The provision of more focussed training/ development opportunities for young 
talented athletes. 

 
Action 2 - Talent Transfer Initiative 
 
The game of bowls is one of the few sports which affords ex international players 
from other sports the opportunity to continue to represent their country in a 
competitive sport, once they have retired internationally from a previous sport.  
 
The IBF will develop Talent Transfer Initiatives which will enable athletes and players 
from other sports to transfer into bowls if they have the essential profiling traits 
required to excel in the sport.  
 
Target - Developing Talent within NI 
 
Developing a talented bowler from raw potential to the finished product takes 
considerable time and effort. In order to do this the IBF will create an environment 
where a talented bowler is the norm and not the exception. 
 
The IBF will develop a talent programme that will ensure that a talented bowler will 
be provided with every opportunity to develop and reach the highest level within the 
sport. 
 
Action 1 – A Talent Pathway to be formalised 
 
It is important that a seamless and transparent talent pathway for all constituent 
organisations of the Irish Bowls Federation is formalised, documented and 
communicated. Although this pathway is already developed and recognised 
throughout the sport of bowls in Northern Ireland, it needs to documented and 
communicated to stakeholders, athletes etc.  
 
The IBF will ensure that all stakeholders are informed of the talent pathway through 
the following methods. 
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• Use of the 4 governing body websites, to include pathway information, good 
practice fact sheets, talent templates, coaching information, etc. 

• Use of social media to inform key stakeholders. 
 
It is important to identify transition points and target numbers progressing through 
the pathway. 
  
Action 2 – To develop standardised traits/ talent profile 
 
It is important that there is uniformity across NI with regards to what a talented 
individual looks like. Due to the limited amount of players participating in the sport 
and the potential for players to be transferred into bowls, it is crucial that any 
individual who has the characteristics to excel in bowls is identified easily and 
developed.  
 
The IBF will develop a standardised talent profile and a development matrix for all 
stages of the talent pathway. It is paramount that athletes involved in the bowls 
performance system or athletes who have the potential to become involved in the 
talent system have a structured, transparent, seamless pathway to progress along, 
as well as exit and entry levels at each stage. 
 
In order to implement this goal, the Irish Bowls Federation will identify the following: 

• Entry requirements for each stage of the pathway. 

• The technical, tactical, physical requirements for each stage of the pathway. 

• The training and competition requirements for each stage of the pathway. 

• Coach requirements for each stage of the pathway. 
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Target – Club Development  
 
Clubs are the life blood of bowls in Northern Ireland, in all cases they provide players 
with their first introduction to the sport, they provide coaching and an environment 
where they can develop their skills.  
 
Recruiting and retaining members continues to be a priority development area for 
clubs, many of whom continue to operate in the face of a downturn in membership. 
The IBF recognises that the trend of a reducing number of member’s year on year is 
the biggest single factor facing the sport of bowls in NI.  
 
Action 1 – Expand our work with clubs in order to promote development and 
sustainability.   
 
In order to help address this priority development area the IBF have outlined the 
following club initiatives which the Club Development Officer will implement to not 
only help act as a stimulus to increase club membership but also help clubs identify 
players who have the necessary skills to succeed in the sport of bowls and develop 
as future champions. The Club Development Officer would also help clubs with 
recruitment, development and retention of positions filled by club volunteers. 
 
 

1. The appointment of a Full-Time Club Development Officer. It is important that 
this resource is effectively developed, retained and recognised. This new role 
will help provide better linkages from the NGB’s to clubs and help build 
constructive and mutually beneficial relationships with all stakeholders.  

2. Development and implementation of a club health check.  
3. Linking with clubs regularly to emphasise the importance of engaging with 

local communities, NGB’s and local authorities to help them plan their 
development strategically and monitor and evaluate effectively.  

4. Working with clubs and local council Sport Development officers in order to 
assist in the formulation of club development plans and encouraging ‘good 
practices’.  

5. Encouraging clubs to appoint a ‘Club Recruitment’ Officer. 
6. The promotion and development of a junior section in clubs and the 

engagement with ‘older age’ and disability groups within our communities, 
promoting the advantages of bowls in terms of ‘health and well being’ and 
recognised as a ‘Sport for All’. 

7. Signposting the Club Volunteer population to relevant courses to assist with 
personnel development. It is acknowledged that processes need to be put in 
place to better support volunteers in the work they do on behalf of our sport. 

8. Encourage clubs to have at least one qualified coach and umpire. 
9. The promotion of Club Open/ Family Days. 
10. Development of Club Academies and linkages with local schools and 

community groups. 
11. Promotion of a club accreditation scheme (Clubmark NI). 
12. Continue to review and update the club development section of the IBF 

website with best practice guidelines, case studies, and toolkits/ templates.  
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STRATEGIC OBJECTIVE 4 

 

 

 

Strategic
Objective

• Increased quality and 
quantity of coaches/umpires

Targets

Increase the number of Tutors

Double the total amount of qualified coaches

Ensure that bowls in NI has a fit for purpose 
structure and systems for coaching at all levels. 

Increase number of qualified umpires in IBUA

Actions

• Identify appropriate individuals to undertake Tutor 
course

• Increase the number of coaches at all levels

• Creation of a Coaching Development Group

• Identify suitable individuals to train as umpires
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Underpinning any successful talent strategy is the need to have appropriately 
qualified and competent coaches who have the expertise in developing talented 
bowlers. 
The identification and subsequent development of a talented bowler is dependent on 
having the appropriate coaching interventions at each stage of the performer 
pathway. 
 
The IBF recognise that good quality coaching and management is critical to develop 
a talented athlete into a world class one. 
 
Target:  Increase the number of tutors 
 
Action 1: Identify suitable individuals to undertake the tutor course 
 
Currently there is only 1 qualified tutor to deliver the various coach training courses. 
It is therefore imperative that more tutors are identified and trained to enable the 
delivery of coaching coaches at all levels.  
 
Target: Double the total amount of qualified coaches 
 
Action 1: Increase the number of coaches at all levels 
 
Following on from the results from our ‘Coaching Needs Analysis’ it has been 
identified that priority needs to given to ‘Coach and Senior coach’ courses as 
numbers are low in these categories in relative terms.  
 
Identify suitably experienced and qualified individuals to progress towards becoming 
Emerging Performance Coaches. 
 
The IBF’s aim is to have a qualified coach in every club in Northern Ireland.  

Target: Ensure that bowls in Northern Ireland has a fit for purpose structure 
and systems for coaching at all levels 
 
Action 1: The creation of a Coaching Development Group. 
 
This group will consist of representatives from the IBF executive committee, 
Development Officers, Irish Bowls Coaches Association (IBCA).  
The Coaching Development Group (CDG) will: 

• Review existing structures and systems; 

• Lead on the creation/ implementation of action plans for bowls coaching in NI. 

• Update and align the coaching pathway, linking player capacity to coach 
capacity/ knowledge.  

 
Action 2: Personal Development for coaches 
 
Following this review on coaching provision in Northern Ireland, the CDG will 
develop an annual tailored coaching programme for new and existing coaches and 
work with the Irish Bowls Coaches Association (IBCA) in its implementation. 
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Target: Increase number of qualified umpires in IBUA (Irish Bowls Umpires 
Association) 
 
Action 1: Identify suitable individuals to train as umpires 
 
The IBF recognise that good quality umpires are important to the sport. 
A number of priority areas have been identified as follows: 
 

• Qualified umpire in every club. 
 

• Aim to improve age profile.  
 

• Improve linkage of IBUA with IBCA and IBF. 
 

• Personal development for umpires. 
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STRATEGIC OBJECTIVE 5 

 

 

 

 

 

Strategic
Objective

Continued International  
Competition Success

Targets

High Performance of elite athletes

Actions

Appoint high Performance Coach(es) by 2018

Access appropriate competition and training     
opportunities

Identify and instigate High Performance 
requirements for athletes including targeted 
elements of Sports Science.

Increased analysis of opposition

Conveyor Belt System of Talent - Regional 
Academies
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Whilst bowls as a sport has provided many high level performances resulting in 

medals at major events this has been achieved without a structured and properly 

provisioned high performance programme to underpin the outcomes. 

This is seen as a weakness that could make our achievements vulnerable in the 

future; to this end it is necessary to put in place a more robust and accountable 

system that will enable bowls as a sort to plan for the future and at the same time 

build upon the inherent quality that we have within our sport to secure medals at the 

highest level.  At present the high level we have aimed for is Commonwealth Games 

and World Championships. This is commendable and achievable but other nations 

have moved beyond to a professional level and have structured their high 

performance programmes to reflect that. It is essential we meet that head on as 

many countries now have full time bowls athletes. We need appropriate 

experience/access to high level professional events to bring our players to this level 

or performance and return on investment may decrease.  

Target: High Performance of Elite Athletes 

Action 1: Appoint High Performance Coach(es) by 2018 

Research what has worked for other top countries in our sport and put together a job 

description for a High Performance Coach(es) which should reflect the complexity of 

the role across all formats and genders within bowls. It is envisaged the appointment 

will take during 2018. This will show commitment for development within our sport to 

help stabilise and increase performance during a reasonable period of time, for 

example, four years. The development of younger players will require further time 

but the underpinning knowledge will be well established over this period. Appropriate 

training to be sourced and offered to coach(es). 

 

Action 2: Access appropriate competition and training opportunities 

The need to access appropriate events that will enable our elite players to 

consolidate and increase their knowledge of climatic conditions they face at World 

and Commonwealth Games, especially in the Southern Hemisphere, where the next 

Commonwealth and World Championships will be held. This is particularly required 

as bowls, unlike many sports, is highly sensitive to geographical changes between 

southern and northern hemispheres and also differing surfaces. The use of indoor 

facilities by our elite players during the winter is important especially in preparation 

for playing on faster surfaces. International competition is also key as part of 

preparation for high level competition. 
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Action 3: Identify and instigate High Performance requirements for athletes 

including targeted elements of Sports Science. 

The specific needs of athletes will differ greatly but when a player is selected into the 

High Performance Programme they will go through an individual gap analysis. This 

will focus on individual needs which will be built specifically for the athlete following 

this formal assessment by the HPC. Self-driven practice and continued personal 

fitness is key to success. Athletes will be required to take some personal ownership 

regarding this. There will also be a requirement for players to follow a competition 

schedule. This plan will incorporate technical and tactical areas, fitness and 

psychological input where appropriate from Sport NI and SINI.  

Action 4: Increased analysis of opposition 

As part of the role of the HPC there will be considerable effort put into opponent 

analysis this will take the form of the usual format of SWOT but more importantly 

there is a need to have psychological strategies in place as part of the armoury of 

our players to gain an advantage over their opponents.  

Action 5: Conveyor Belt System of Talent 

In order to ensure that Ireland has a continued conveyor belt system of talent moving 

forward it is intended to introduce a number of Regional Academies around the 

country.  

These Academies will be voluntarily staffed by Regional Co-Ordinators, Deputy 

Regional Co-Ordinators, Academy Coaches and Performance Analysts. Players will 

be given a consistent, relevant and appropriate schooling in all aspects of the High-

Performance Pathway covering the important issues both on and off the green. They 

will be subject to assessment via High Performance Drills and will learn the Physical 

and Psychological attributes necessary to enhance performance. They will also be 

given exposure to high level competition within Ireland and potentially beyond. 
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Monitoring  

In order to ensure that our strategy has delivered against its key objectives, the IBF 

will continue to use a monitoring framework which informs stakeholders on the 

progress the sport has made against the targets and actions detailed within this 

document. 

In order to do this effectively the IBF will; 

1. Develop annual operational plans for the lifespan of the strategy which will 

highlight how each of the action points will be implemented. 

2. The IBF will form a review group which will monitor the operational plans for 

the strategy. It is envisaged that the group will continue to meet 4 times a 

year. 

3. During 2019 the IBF will carry out a formal review of the strategy to date.  

 

Annual Operational plans 

Annual operational plans have been developed for the first lifespan of the strategy.  

These plans detail the annual objectives and actions which are necessary to make 

our desired outcomes a reality. Roles and responsibilities, resources required and 

timelines are identified.  
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Appendix 1: Key Stakeholders  

The key stakeholders identified below are groups and organisations that the IBF are 

likely to deal with during the period covered by this strategy. The list is not 

exhaustive and is subject to change.  

Members (clubs) 

Volunteers 

Irish Bowls Coaching Association (IBCA) 

Irish Bowls Umpiring Association (IBUA) 

Northern Ireland Deaf Bowls Association 

Visually Impaired Bowls Northern Ireland 

Wheelchair Bowls Northern Ireland 

Irish Indoor Bowls Association (IIBA) 

Disability NI 

GLL (Grenwich Leisure Ltd.) 

The Royal National Institute for the Blind 

Belfast Community Sports Development Network 

British Isles Bowls Council 

British Isles Women’s Bowls Council 

World Bowls Ltd (including member national countries) 

European Bowls Union 

Schools 

Sports Development Officers 

Northern Ireland Commonwealth Games Council (NICGC) 

Department for Communities and Local Government 

Sport Northern Ireland 

UK Sport 

Licensed Bowls Manufacturers and Testers 

Endorsed Artificial Surface Manufacturers 

 

 

 


